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THE ROLE
DAIRY IN VERMONT




In 2014, The Vermont Dairy Promotion
Council partnered with The Vermont Agency
of Agriculture, The Agency of Commerce, and
Castleton Polling Institute to asses the impact

of the dairy industry in Vermont.

This presentation outlines key findings.
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The Basics:

What does Vermont's Dairy
Industry Look Like?



WHAT VERMONT DAIRY

LOOKS LIKE TODAY

134,132 868 321.23 2% <1%

Dairy Cows Dairy Farms MILLION of milk produced of Vermont dairy
in Vermont’ In Vermont oallons of Vermont N V_E[Iﬂ[lﬂi |S_ farms produce
[ mostly Holstein & Jerseys ] milk sold each year Certified Organic non-bovine milk

[ o 2.57 billion pounds ] [ goat. sheep ]

t mpiled from the 2012 Census of Agriculture, with 172015 updates from the Vermont Agency of Agriculture, Food, and Markets



WHAT VERMONT DAIRY

LOOKS LIKE TODAY

#offarms #ofdairycows Concentration of dairy farms:
Addison 124 32498
Bennington 16 1429 HH"HI“ [:I]I.I"“. [I[IEH"E Enu"nl
Caledonia 73 6739 2 E 1% 1 5 3%
Chittenden 39 5.065 ) .
Essex 11 1841
Grand Isle 14 3.330
Lamoille 34 2.856
Orange B4 8.618 !l[l[l |E|]" [:I]I.I “w
Orleans 131 21,081 25 2%
Rutland 67 4 687 )
Washington 35 4 368
Windham 20 3.069
Windsor 36 2.826

State Total: 868 134,132



WHAT VERMONT DAIRY

LOOKS LIKE TODAY

749 Small Farms 130 Medium Farms 25 Large Farms
(<200 cows) (200-699 cows) (700+ cows)
82% 15.1% 2.8%

Farr Family Farm Gingue Brothers Dairy Blue Spruce Farm
Richmond Fairfax & Westford Bridport



------------------------------------------------------------------------------------------------------------------------------

Our Landscape:

How Does Dairy Shape Vermont
our Working Landscape?



THE ROLE OF DAIRY

IN VERMONT'S LANDSCAPE

19%
OF THE STATE

IIS GUVEIB[?H]V l}alll[\]! =
arms and e fields tha
provide their feed -9[][] 000

dCIES
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In Context:

What Role Does Dairy Play in the
Overall ‘Ag Economy?”



THE ROLE OF DAIRY

IN VERMONT AGRICULTURE

oVER 80%

of Vermont's farmiand IS tevored
I dairy and crops for dairy feed

DAIRYIS
106 Aarcunurssas
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THE ROLE OF DAIRY

IN VERMONT AGRICULTURE

Share of Agriculiural L e 128
P"]["."]IS S[ll[l I" VE"T"]"I fruits, tree nuts L T T T Buzrosanddon keys cut Chri[]s-'?};.as trees

and berries L7% sheep, goats, wool —— and (sihort rotation
[ hased on market value | 979 — 08% ohair and milk " woody crops
vegetables, melons, potatoes )
33% and sweet potatoes T g e snimals
e e s’ | ~ products
0.2%
H grains, oil seeds, 3.4% —— aquaculture
Milk penerates more dry beans and peas *
salgs than any other Vermont ... g
aoricultural product... hogs and pigs
|
12%
other crops & hay
65.1%
A S ' milk from cows
8%

cattle & calves

US Census of Agriculture 2012: Ranking of Market Value of Agricultural Products Sold, Vermont



THE ROLE OF DAIRY

IN VERMONT AGRICULTURE

small State, Big Impact

O/ of milk produced
O inNew England

COMES FROM VERMONT

..............................................................................................................................
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Our Economy:

How Important is Dairy to
Vermont’s Economy?



AT THE HEART

OF THE VERMONT ECONOMY

Fvery Vermant dairy cow provides 512,500
N BCoNomic activity fo the state annually

Every day:
Dairy Dusinesses invest

S500 MILLION- i

{0 support Vermont's agricultural i circulating cash fo the state of Vermont
BCONomy Every year ittt e B

IS N0t just cows:

The Vermont sheep and goat-based dairy
business is small but growing steadily.

In 2012, 1he revenue from sheep
ft goat farming {including wool
and mohair production) was

59 MILLION+



AT THE HEART

OF THE VERMONT ECONOMY
Fuid Milk
5400 MILLION - Annual Sales of Vermoni Dairy Products

situtas-S] 3 | | [N+

Gheese

5650 MILLION

Yogt, Butter, efc
<5100 MILLION

Byproducts
[ whey concentrate, lactose |
>S90 MILLION 35000 a5 i ameniment
52 MILLION

ICE Gream
5130 MILLION —

Manure for hio-Salid
electricity generafion

S2 MILLION




AT THE HEART

OF THE VERMONT ECONOMY

Each year

VERMONT DAIRY BRINGS

52.2 BILLION

: 922 Billion in economic activity includes:

in economic activitytothe -weormomcrssn
State of Vermont - s vt s

: on he local economy |

« SECONDARY IMPACTS

§ [ benefits to local agriculture, tourism,
; real estate, and more ]



A GOOD LIVING

QUALITY JOBS WITH A SENSE OF PLACE

In wages & salaries




A GOOD LIVING

QUALITY JOBS WITH A SENSE OF PLACE

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Dairy is one of Vermont's top job providers

Vermont's Dairy Workiorce vs Other Vermont Industries

INDUSTRY NUMBER OF JOBS

Dairy 6,000-7,000

Machinery Manufacturing 2,761

Computer & Electronics Manufacturing 6,849

Grocery Stores 8,055



A GOOD LIVING

QUALITY JOBS WITH A SENSE OF PLACE

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Vermont's Key Private Employers:

[ asample ]

employer employees
University of Vermont

Health Center 5383
(formerly Fletcher Allen !
Health Care)

UVM 3,446
Keurig Green Mountain 2,196
Shaw’s Supermarket 1,600
Dealer.com 817
Burton Snowboards 375

Vermont Business Magazine, November 2014
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Our Quality of Life:

How Do Vermonter’s Perceive
Dairy’s Impact on our Way of Life?



DAIRY IS VITAL TO THE

VERMONT WAY OF LIFE

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

What do Vermonters think about Dairy?

1'% 92%

Ay say lairy farms are say dairy farms add fo
Important fo the state the beauty of Vermont
0
93% 91%
47 auiee that dairy IS imporiant AW sayit'simportant to

fo Vermont’s economy Vermoni’s quality of life



DAIRY IS VITAL TO THE

VERMONT WAY OF LIFE

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

What do Vermonters think about Dairy?

1%

A nolling of Vermonters shows fhat:
say fairy 1S important
fo Vermont’s fufure

89%
h
dlE willing I[l_ Ndy d litfle more
{0 Insure their dairy products
are snurced from Vermani
0
91%

believe buying locally-produced
products is important




DAIRY IS VITAL TO THE

VERMONT WAY OF LIFE

‘7 of Vermonters use
O farmiand for recreation
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The Vermont Brand:

What Role does Dairy Play in the
Vermont Brand?



DAIRY IS ESSENTIAL TO

THE “VERMONT BRAND”

Dairy farms are key fo atiracting over

13.9 MILLION
VISITORS Refen

84%

pf_\lermumers aoree Dairy
IS mmurtanl {0 Vermont's
Tourism Industry

f “Vermonters’ Views

rom the “VVe



DAIRY IS ESSENTIAL TO

THE “VERMONT BRAND”

Chocolate Chip Cookie Dough

Vanilla Ice Cream with Gobs of
Chocolate Chip Cookie Dough

Vermont Cheesemakers B y'sis VT

mon en & Jerry’'sis VT's #1 :

Festival is lauded by NYT, Tourism Destination Iir;t;l:gst.lél g &gai"ming
wing, & VT delivers

CNN, Fodors
“authentic” experiences
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The Future:
Where are we Headed?



LOOKING FORWARD

THE FUTURE OF VERMONT DAIRY

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Technology & Sustainability

16+ Digesters
20 Robotic Milkers
Energy Efficiency




LOOKING FORWARD

THE FUTURE OF VERMONT DAIRY

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Challenges & Opportunities
Generational Transitions
Labor & Immigration
Volatile Milk Prices

Water Quality




TODAY MORE THAN EVER

MILK MATTERS

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

There’s hard work ahead...but it’s worth it

63% of milk produced in New England
comes from Vermont.

} Dairy brings 322 BILLION in economic

activity each year.

Dairy represents 10% of the state’s
agricultural sales.

devoted to dairy and crops for dairy feed.

} over 80% of Vermont farmland is

Dairy is one of Vermont's top private
employers, providing 6,000-7,000 jobs

(and $360 million in wages and salaries).

Every Vermont dairy cow provides 912,500
in economic activity to the state annually.

Dairy helps shape Vermont's unique
} landscape, which attracts more than

13.5 MILLION visitors each year.

} Vermonters are positive about dairy: 91%
say dairy is “important to our state’s future.

(4

Every day, dairy brings in approximately
} S3 MILLION in circulating cash to the
state of Vermont.



GLICK T0 DOWNLDAD
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fiS" REPORT (POF):

THE ROLE
DAIRY IN VERMONT

CONTACT US WITH ANY QUESTIONS

GLICK BELOW T0'DOWNLDAD PDFS OF:

FULL | DAIRY : VERMONT
ECONOMIC : BYTHE : DAIRY
REPORT : NUMBERS :  POLL







